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Fill in the blanks

6  is a non-media advertising tool.
y  is the number of households that will be exposed to a message through a

particular media veliicle over a set period of time.
8  Demonstration is a technique.
9  POP Advertising promotes buying.
10 Which type of appeal is used in the following advertisement.
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Write Short notes on any FIVE of the following
What is sales promotion? Name any four sales promotion tools.
State the characteristics of a good advertisement copy.
What is slogan? Give the attributes of a good slogan.
What are the salient features of Publicity?
List out any four factors affecting Promotion mix.
Differentiate between Push and Pull strategies.
Give the qualities of a Professional salesman.

Answer any FIVE of the follow ing.
Explain the AIDAS model for setting advertising objectives.
Name any two out-door media and describe them.
Explain briefly the major objectives of marketing communications.
Describe the methods of Compensating advertising agencies.

(5x2=10)

(5x4=20)
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5  State the advantages of Personal selling.
6  Examine the factors influencing advertising budget.
7  Define 'Public relations' .What are the advantages of an in-house Public relations

department?

rV Write an essay on any ONE of the following (1x10=10)
1  What is an advertising agency? What are the different types of agencies? Explain the

functions of an advertising agency.
2 What is personal selling? Explain the process of personal selling.


